
2020
Tablets

IDG Connect discusses what the rapid rise of tablets means for global 
businesses. Featuring spotlights on Africa, Asia and the Middle East, 
this paper also includes local insights from experts on the ground.

20th July 2012

Thought 
      Leadership



Thought 
      Leadership

Contents 

2

2

3

3

4

4

5

6

6

6

7

8

8

10

9

9

2



Thought 
      Leadership

w

will own a tablet by 2013
already have a tablet

Most IT and business professionals have a work mobile, a work laptop and according to our latest 
findings based on a sample of 3124 respondents, 71% now have a tablet. The vast majority of these 
(61%) use this daily for work. Of those who don’t own a tablet 80% intend to buy one over the next 12 
months and increasingly high volumes of these will, presumably, use it for work. But what will this mean 
for business? 

This May, an article in Infoworld looked at the top ten predictions for the 2020 CIO.  Addressing the 
massive changes that will affect IT, it identified how the role of this department and individual will transform 
over the next eight years. From Bring Your Own Device to the gradual lessening of Microsoft’s power, 
mobility lies at the heart of all transformation. And the tablet, once denigrated as just a “toy” could be 
crucial to how things develop. 

Introduction 

Big Companies

Many experts believe a shift towards a truly mobilised workforce could mean Microsoft’s reign over 
IT and business might finally be coming to an end. The introduction of the Windows 8 tablet later this 
year should provide an idea of how this will realistically play out in the tablet space, but at present all 
evidence suggests a raging battle between Apple iOS devices and Google Android. When we asked IT 
and business professionals who they believed would be the tablet market leader in 12 months’ time only 
1% thought it would be the new Windows operating system. Whilst 48% said Apple and 47% thought 
Google.

There is no question that iPads currently lead the 
tablet space, but this does not look to continue for 
much longer. Today 51% of our 3124 respondents 
stated they own an Apple device, compared to 
38% who own an Android device. Yet the majority 
(44%) of future buyers intend to invest in an Android 
operated tablet. This stands against 27% who 
definitely plan to buy an iPad and 21% who aren’t 
sure.  Interestingly, only 3% said they would buy the 
Microsoft Windows 8 tablet. 

The move towards Android is even more 
pronounced in emerging regions. In South America 
50% of first time purchasers are opting for Android 
and only 21% Apple. Google is further solidifying 
itself in the marketplace. This is an incredible achievement for a company that has already created a 
brand new verb, changed the way information is accessed and impacted the way we build websites and 
catalogue information. 

“Operating system professionals think will be 
the market leader in 2013”, source: IDG Connect

48% 47% 1% 1% 3%

Apple iOS

Android

Windows 8

RIM

Other

Percentage who believe it will be:

“Global tablet ownership”, source: IDG Connect

94%
71%
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As tablets roll into the workplace at breakneck speed, 
who can help but wonder how the Bring Your Own 
Device trend will unravel? It may come as a shock that 
Googling “the future of BYOD” will return inadequate 
results in your quest for an answer. Instead consider 
the old adage, know where you came from to 
understand where you’re going.

Unlike most wide reaching organisational changes, 
BYOD has for the most part been a grassroots effort. 
Top-down acts of strategy formation, policy making, 
and implementation of device control technologies 
have in effect been backward-looking. By no stretch 
of the imagination was the iPad an overnight success. 
Google indexed the entire internet before it went 
Android. We should have seen the device influx 
coming, but hardly a soul in an IT role did.

Audience responses during one of our recent 
webinars confirm the employee-driven onset of 
BYOD. 43% of business and IT professionals who 
attended the event affirmed their BYOD program was 
instituted in reaction to pre-existing employee-owned 
devices connecting to corporate resources. 28% had 
a combination of management and employees in 
favour of a program. Nevertheless, employees were at 
the tip of the spear of program implementation.

An understanding of where this trend is headed 
requires us to accept the common belief among 
employees that tablets translate well into a work 
environment. They bring speed, data accessibility, 
compactness, app store access, and the time 
and freedom to execute business processes at 
the employee’s discretion. Will these advantages 
be snuffed out by over-precautionary IT security 
measures? Be reminded, mobile device management 
can strike a balance. Realise the beauty of BYOD 
lies in the eye of the beholder. If IT prerogatives can 
support the employee vision, then it would seem 
Steve Jobs’ dream of a tablet-driven world will know 
no boundaries.

The Enterprise

The most important thing about Android tablets is 
they are not tied to any one piece of kit. The operating 
system is available on high end iPad contending 
devices, like the Samsung Galaxy series and lower 
cost unbranded devices.  This pushes Apple into a 
niche and makes it important for consumers (and 
businesses?) to buy into the whole concept. The fact 
that you can’t even set up an Apple machine without 
an iTunes account affiliated to someone’s credit card 
must cause issues within some companies. 

Interestingly, our research on tablets shows some clear 
splits in the way different tablet users are employing 
their device for work. Results reveal that 64% of iPad 
owners use the device daily for work, compared to 
58% of Android device owners and 71% of BlackBerry 
tablet owners. This proves that whilst BlackBerry is 
still the favoured work choice; iPads are very well used 
by professionals and that Android tablets are slowly 
creeping in to the workplace.
 

“Professionals who use the tablet for work”,
  source: IDG Connect

As BYOD becomes the norm Android tablets look 
set to rapidly seep into the office environment. Tim 
Naramore, CTO of Masergy, a managed network 
provider, believes by 2020 IT will mostly be charged 
with managing employee-owned devices. In his 
opinion over the coming decade workers will find 
their own computing devices and use them at 
work. This is significant as tablets are fundamentally 
different computing devices with entirely new 
capabilities. To get the real competitive advantage 
will require rethinking how tablets can be used to 
transform business processes. 

Mobility and tablets appear to lie at the centre 
of future business. This is a new space and big 
companies have everything to play for. Things are 
changing quickly and it will be fascinating to see how 
the industry pans out.  

Expert Opinion
Neil Florio, 
Vice President of 
Marketing at Fiberlink 
Communications

Global: What’s Next for BYOD?
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71%

It is impossible to talk about IT on the African continent without touching on mobility. Yet this is mostly entirely 
defined as handheld devices rather than tablets.  

Tablet Ownership

GlobalAfrica

Prolific Users

Tablet penetration is only half the story though. Whilst Africans have the lowest volume of tablets, they are 
the most engaged users. Our findings reveal that 80% use their tablet daily for work, compared to a global 
average of 61%. 95% use it daily for personal use compared to a global average of 87%. On top of this, 46% 
of Africans who don’t own a tablet say they intend to invest in one within the next three months. This is the 
highest percentage anywhere else in the world and compares to a global average of 31%.  

4

When we asked non-tablet owners who 
intended to buy a tablet in the next 12  months 
what operating system they intended to go for, 
only 21% of Africans said an iPad (the lowest 
globally), whilst more than twice as many (44%) 
placed their faith in Google Android. These 
findings suggest that although Africa may be 
behind the world in the tablet space - amongst a 
professional audience at least - this trend will not 
last long.

“Global and African tablet ownership”, source: IDG Connect

GlobalAfrica
80% 60%

“Daily work usage”, source: IDG Connect

55%

Our June 2012 research shows that only 55% of Africans surveyed own a tablet device compared to a global 
average of 71%. This is the lowest level of any continent in the world and compares to 66% of Asians and 
69% from the Middle East. These African tablet users also demonstrate the lowest percentage with iPads 
(46%) and the joint highest number of Android owners (49%) with Asia.

SP TLIGHTAFRICA :
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Africa: Take your Tablet

Expert Opinion

Adrian Schofield, PMCSSA, 
Manager, Applied Research Unit,
Joburg Centre for Software 
Engineering @ Wits University

Tablets have been appearing in the hands of business people at an unprecedented rate. It is impossible to 
attend a meeting, a seminar or a conference without them being flourished by almost every delegate. 

Is Africa different? Yes, we have a lower percentage of ownership – they’re expensive when you earn an 
African salary! Yes, we own a higher percentage of Android tablets – they’re more readily available in Africa 
(and cheaper than iPads). But, if we’ve got one, boy, are we going to use it! How else are we going to justify 
the dollars we (or our employers) spent on acquiring it? 

Our appreciation for “Mobility: easy to download content and access it on the move” is just one step on from 
our continental adoption of mobile phones. Mobile devices bring freedom and opportunity to communities 
long starved of these essentials. Carrying a tablet is easier and less obvious than lugging a laptop and you 
can survive for longer without needing to be within reach of a power outlet.

However, tablets need a good 3G or Wi-Fi connection, so they will take quite a while to be adopted outside 
of the business centres – and the cost of mobile data connection remains comparatively expensive across 
Africa. There will continue to be a high rate of take-up for the foreseeable future, especially as we are 
beginning to manufacture African tablets.

That growth will bring its own challenges. The good news is that Africans are ingenious, with enormous 
capacity for innovation and adaptation.  Just like our peers in business and IT across the world, we are 
bringing consumer technology into business processes. 

5
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Tim Dillon, associate vice president of mobility and end user research at IDC Asia-Pacific, stated on May 10th 
that the onset of consumer devices entering the enterprise arena had led to increased support costs and 
security complexities. This will be no more evident than in the massive Asian shift towards tablet adoption over 
the next 12 months.

Tablet Trends

IDG Connect research shows 66% of Asians currently own a 
tablet. This is just below the global average of 71%. However, 
findings show those Asian IT and business professionals who 
don’t own a tablet are more likely than average to invest in one 
over the next three months than anywhere else in the world. 
On top of this seismic shift towards tablet adoption, Asians are 
more likely than average to use their tablet daily for work. 

This must raise some concerns in a market where security 
is a growing issue. In his recent address Dillon was keen to 
highlight the problem: despite the fact that consumer mobile 
devices are not secure, companies are still not focusing on 
mobile security implementations. 

Adoption Rates

Results showed that more Asian professionals currently 
own an iPad than an Android tablet device, but this trend 
is unlikely to continue. Although first time Asian buyers are 
1% below the global average of 44% in stating they will 
purchase an Android device there is still a significant move 
towards this platform. The majority of Asian respondents 
believe that Apple’s market leadership is unsustainable 
globally. 51% believe that Android will become global 
market leader during the next 12 months, while 46% opt 
for Apple.

This could prove significant. In December last year McAfee 
released research which stated that “Apple iOS is safer 
than Android” and that Android attracted more malware 
than any mobile platform.

“First time Asian buyers 
who will opt for Android”,

source: McAfee
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“Asian tablet ownership”, source: IDG Connect

“Malware on Android”,

source: IDG Connect

66%Asia

SP TLIGHTASIA :

43%

63%

http://www.zdnetasia.com/firms-with-mobile-security-disconnect-prevalent-62304833.htm.
http://news.cnet.com/8301-1009_3-57335692-83/apple-ios-is-safer-than-android-mcafee-says/
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Mobility is redefining the workplace and the borders 
between personal, professional, home, office, 
device and application are fast disappearing. The 
number of devices connected to the internet is 
crossing millions. Along with the plethora of mobile 
devices is the worrisome fact of multiplying threats 
to them. App stores are targets for attackers who 
are looking to maximise the effectiveness and reach 
of their malicious applications. In the Asia context, 
Mobile devices are in extensive usage. Though 
much of it is for personal use, there is a significant 
usage of smartphones in organisations across the 
region. Smartphone theft and misplaced/misused 
smartphones that have corporate data residing on 
them are a serious concern in many of the countries 
in the region. 

With the rapid proliferation of tablets, the problems 
with data security have also increased.  Due to 
their enhanced processing capabilities, tablets 
have become the repository of valuable corporate 
data.  Also, since they are loaded with a host of 
applications that are easy and fun to use, they have 
become excellent productivity enhancing devices 
helping senior executives in the company, especially 
those on the move, to use them extensively 
for decision making. With companies opening 
themselves to BYOD policies in India, the entry of 
tablets in the work place has seen a rapid increase, 
thus raising concerns for security. 

Asia: How do Corporates Deal with Mobile Security?

Expert Opinion

Venkatesh Vaidyanathan, 
VP, Product Management, 
SAP Labs

To thwart the threats around mobile security, 
corporates have applications that store the data in an 
encrypted and safe manner, besides making password 
locks mandatory for devices. These often are not 
sufficient, as users tend to keep short and simple 
passwords that are easy to type on devices without 
a hardware keyboard, or with minified keyboards and 
install applications that can compromise the security 
of the data on the device without the knowledge 
of the users.  It is here that MDM (“mobile device 
management”) tools help.

Most well-known MDM tools allow setting of a 
password policy with certain prerequisites and also 
help corporates define a black-list of applications that 
cannot be installed on the users’ devices. If the device 
is stolen, the ‘Remote Wipe’ feature offered in the 
MDM can erase all data stored on the device.

According to a Gartner survey, the top issues on 
security are “use of privately owned devices” and 
“deployment of new enterprise mobile platforms.” 
Enterprises should focus on mobile data protection 
(MDP), network access control (NAC), and mobile 
device management (MDM) tools to support their 
BYOD (Bring Your Own Device) and new enterprise 
mobile platform efforts. 
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Its large SMB base, coupled with the emerging importance of mobile, tablets and cloud computing could herald 
big developments for IT in the Middle East. Smartphone penetration is already at 47% and is predicted to rise to 
70% by December 2016. Industry experts have also hailed 2012 to be the year of BYOD and many businesses are 
encouraging employees to embrace this trend. These changes offer clear opportunities for organisations, but also 
highlight potential future difficulties.

Tablets, Security and the Cloud

Apple or Android

IT and business professionals in the Middle East are just below 
the global average of 71% in tablet adoption with 69% of those 
we surveyed currently owning one of these devices. Of those in 
possession of a tablet, more have an iPad than anywhere else. 
Higher numbers also have a different tablet operating system than 
their mobile phone (45%), which suggests lower brand allegiance 
and makes the region ripe for change.

45% of professionals in the Middle East who intend to buy a 
tablet plan to invest in an Android device. This is second only to 
professionals in South America (of whom 50% say they favour 
Android).  57% of Middle Eastern professionals we surveyed also 
believe Android tablets will be the market leading devices in the next 
12 months and only 39% think it will be Apple.  

45%

% of first time buyers who will 
opt for Android
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“Future Android adoption in the 
Middle East”, source: IDG Connect

These results could prove significant.  Firstly, findings demonstrate 
a real trend towards work tablet usage amongst professionals. 
Respondents from the Middle East were very slightly less likely to use 
their tablet for daily work purposes (59%) than the global average 
of 61%, this deficit is negligible.  The truth is rapid tablet adoption in 
conjunction with BYOD, increasing security concerns and the move 
towards the cloud could prove serious.

It is hard to know how this situation will pan out, but the threat towards 
the Android system does seem exceptionally high. A recent report 
by Juniper Networks showed a 472% increase in Android malware 
samples since July 2011. In addition to this Business Strategist Dion 
Hinchcliffe believes the unique confluence between cloud computing 
and tablet devices could create serious security threats. “Right now, 
enterprises can indeed gain control over mobile devices, but not the 
cloud services offered by tablet providers.” He went on to add “From 
my conversations with CIOs recently, Apple’s iCloud is one of the worst 
offenders, making it very difficult to wipe devices when employees 
leave the company.” “Android malware”, 

source: Juniper Networks

SP TLIGHTMIDDLE EAST :
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http://www.enterpriseirregulars.com/49437/shifting-it-delivery-to-tablets-the-strategic-issues%20
http://www.enterpriseirregulars.com/49437/shifting-it-delivery-to-tablets-the-strategic-issues%20
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Apps

Like most emerging regions, professionals in 
the Middle East placed a greater emphasis on 
price than other factors in device selection. More 
interestingly though, they also placed greater 
weight on the availability of certain apps than 
anywhere else in the world, with 70% stating 
these to be ‘very important’.  The local emphasis 
on the importance of apps in tablet usage was 
also reflected respondents’ beliefs in why they 
thought tablets were popular generally. Across the 
globe everybody agreed that mobility, speed and 
applications were the top three factors, but the 
Middle East gave applications a higher score than 
anywhere else, with 64% highlighting them as a 
main attraction compared to a global average of 
54%.

“% that rate apps as main attraction of 
tablets”, source: IDG Connect

Adoption of tablet and smartphone devices continues to be 
strong. Almost all customers help AG Middle East talk to 
have projects or are planning projects on enabling IT ser-
vices on tablet devices. The drive for tablets are very often 
sponsored by business owners and higher management 
executives and IT security departments are requested to 
come up with strategies on how to secure and control such 
devices.

The primary issue areas are the mixed use of a tablet device 
where both private and corporate data are stored on the 
same device partition. Quite often IT security departments 
face issues regarding user acceptance for some of the con-
trol mechanisms for corporate tablet devices. For example, 
disabling ‘private’ applications. Enabling corporate data on a 
tablet device, if privately brought or supplied by the com-
pany, also currently involves a big risk of data-leakage that 
needs to be controlled by securely enabling the usage of this 
type of device.

Currently two major segments of customers exists: Those 
who are trying to identify the correct controls to mitigate the 
risks, and those who have chosen to ignore or fail to see the 
risk associated with these types of devices and therefore 
allow corporate data to be synchronised.

A secondary threat on tablet type devices are the lack of 
general security controls such as AV inspection etc. How-
ever, the actual general security robustness of the platforms 
and lack of any major viruses currently means that custom-
ers are not primarily focusing on this issue.

In general customers are expecting to gain significant mo-
bility enhancements utilising tablet devices, but such things 
as the general trend and fashion related to tablet devices 
are also important drivers. Most customers still only view 
tablet PCs as a supplement to the standard PC and remote 
workstation, but in certain customer cases there are studies 
involving replacing the PC with a tablet PC.

How do Corporates Deal with Mobile 
Security?

Expert Opinion

Nicolai Solling, Director 
of Technical Services, 
help AG Middle East

54%

64%

9



Thought 
      Leadership

Conclusion

In a world of BYOD, where ever escalating volumes of IT and business professionals are using their tablet for work 
communications, the surge in tablet adoption opens up both opportunities and problems for businesses.  The 
most obvious of these is security.  Over the coming months it will, no doubt, be vital for organisations to ensure the 
policies are in place to keep their businesses secure for the next phase of tablet adoption.

IDG Connect is the demand generation division of International Data Group (IDG), the world’s largest technology 
media company. Established in 2005, it utilises access to 35 million business decision makers’ details to unite 
technology marketers with relevant targets from any country in the world. Committed to engaging a disparate 
global IT audience with truly localised messaging, IDG Connect also publishes market specific thought leadership 
papers on behalf of its clients, and produces research for B2B marketers worldwide. For more information visit: 
http://www.idgconnect.com/
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